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Actual property shot on location

A Home Above It All

Premium Living
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To complement the extraordinary living One Mayfair offers, Sino Property Services
provides Premium Living for residents of this gem. Acting as a modern-day butler,
the Premium Living team combines concierge and easy living household concept to
provide additional convenience and value-added services.
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A comprehensive lifestyle solution

Our team of lifestyle specialists takes care of domestic services
from laundry and transport arrangements to organising
events for residents, to enable residents to enjoy quality life.
The comprehensive, attentive services are supported by a
star-studded line-up of consultants and experts around eight
aspects of quality living, namely Bespoke Creation, Food for
Thought, Hassle-free Lifestyle, On the Move, Feast for the
Senses, Get Smart, Body & Soul and Around the World.

8 aspects of comprehensive services

Bespoke Creation: Tailored fashion by renowned haute
couture designer Barney Cheng. Measurements for tailoring
can be taken in the comfort of home.

Food for Thought: Residents can throw a private party with
the master chef preparing the banquet at your home.

Hassle-free Lifestyle: Comprehensive home maintenance
services by technicians or IT experts.

On the Move: Car rental and airport transfer services.

Feast for the Senses: Recommendations on wines by
sommelier Wilson Kwok to impress guests at your party.

Get Smart: Useful information about what and where to look
for in the neighbourhood.

Body & Soul: Organic fair trade coffee is served at the Clubhouse

Around the World: Careful planning for major local and
international performances and events.
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Premium Living acts as a modern-day butler
P GHEN N S



A Home Above It All. 07

Nestled in the tranquil Castle Peak Bay, Hong Kong
Gold Coast offers a resort lifestyle with panoramic
views of aquamarine water and azure sky. Its sea-
facing apartments and marina houses sit amidst
beautiful natural surroundings with Golden Beach
and Tai Lam Country Park on its doorstep; other
parts of Hong Kong are also accessible through its
transport network.

Hong Kong Gold Coast provides a wide range

of amenities for its residents. In addition to the
clubhouse and Gold Coast Piazza, the Hong

Kong Gold Coast Yacht Club is in the vicinity,
making a day at sea as easy as a breeze. There is an
organic farm and herb garden, enabling residents
to experience the fun of organic farming. The
prestigious Harrow International School Hong Kong
is a five-minute drive away, making Hong Kong
Gold Coast an ideal choice for parents looking for
good education for their children.

» Sea view apartments range from approximately
610 to 1,710 sq ft
o Marina villas range from 1,950 to 3,540 sq ft
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www.goldcoastresidences.com.hk
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As a shopping mall grows, keeping it fresh and current for its ever-evolving
catchment is critical to ensure that it has the hardware and software to cater to the
changing needs of customers. To gain a better understanding of the metamorphosis,
we spoke to Ronnie Chan, who leads retail leasing at Sino Group.
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“The challenges we face when rejuvenating a mall
are no fewer than those of building a new one; notes

Ronnie. ‘With an established shopping mall, we need

to take a holistic approach, from the positioning

to the desired layout and décor, from the new
requirements of the demographic to the tenant mix;
and because the mall is already up and running, we
also need to ensure that the needs of existing tenants
and shoppers are taken care of during the process!

Like all projects, meticulous planning is key to sustain
success of a mall in the years to come. It starts with
a detailed study to understand what the targeted
customers need and prefer now; often through
detailed market research and a survey. ‘For instance,
before embarking on the renovation of tmtplaza, the
regional mall for North West New Territories over
the past two decades, we conducted a survey among
the population in North West New Territories, and
found that many young families, who bought their
first home in Tuen Mun two decades ago, together
with their grown-up kids, now look for a lifestyle
experience as their disposable incomes grow.

In addition to the natural changes in the catchment
demographic, a change in the broader environment
also provides an impetus. The opening of the
Shenzhen Port in 2007 created a great opportunity
for tmtplaza with its proximity.

‘When we look at enhancing the mall; remarks
Ronnie, ‘the broader environment is certainly on our
radar screen. A good example is Olympian City, the

Elegant Evolution

Sino breathes new life into diversified portfolio
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“Time changes and we change with time,
this maxim holds true for a shopping mall. It
needs to grow with the community it serves!
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regional mall for the Olympic Station precinct. Its
expansive footbridge system links up the affluent
community. When we added the third phase of
Olympian City in 2011, we further expanded the
system to draw shoppers from Mongkok, and we
beautified the footbridges with landscaping to
enhance the offering’

More than a facelift

With the current and new demand in mind, the team
devises the desired trade mix and identifies brands. A
six-screen cinema was then introduced to tmtplaza,
and has proven a success, attracting cinema-goers
who want to enjoy an evening out in the vicinity.

In addition to the opening of the cinema, tmtplaza
has rejuvenated the F & B offerings. The team
walks the extra mile to ensure potential tenants
cater to the needs of the customers. ‘We visit the
restaurants for tastings to make sure that they are
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tmtplaza
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Launched in 1988, tmtplaza is the largest shopping
mall in North West New Territories, with an area
spanning 1 million sq ft over three phases. Sitting
atop the transport hub for the sprawling transport
network that connects North West New Territories
to all parts of the city, tmtplaza is home to over 400
shops and restaurants. The proximity to Shenzhen
also makes it a shopping paradise for visitors from
across the border.
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The refurbishment ensured that tmtplaza had the
offerings to cater to customers' ever-evolving needs.
The refurbishment is more than just a facelift. Itis
an overhaul of the physical set-up, layouts as well as
a tenant re-mix to enhance the Sino experience.

The two-phase, HK$200 million refurbishment
began in 2010. The first stage involves rejuvenating
the interior décor of Phase 1 of tmtplaza and
recruiting high-end international brands to cater
to the increasingly affluent demographic, many

of whom consider tmtplaza their primary outlet

in North West New Territories; the second stage
involves renovating the exterior of Phase 2 of
tmtplaza and the car park.

A new concierge has been built to provide shoppers
with even more convenience in the mall, now a
contemporary shopping and dining destination with
sought-after international fashion and cosmetics
brands, children’s wear, lifestyle accessories, and

al fresco restaurants, bars and international cuisines
as well as a mega food court.

With year-round events and exhibitions taking
place at its 5,000-square-foot main atrium, the mall
offers a one-stop-shop experience. Today, tmtplaza
welcomes more than 400,000 shoppers from the
northwest districts and the Pearl River Delta every
day, with an increment of 10 to 30 per cent on
tenants” turnovers, thanks to the renovation and
trade-mix revamp.
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up to standard, we also analyse the business model
to ensure they are viable and a win-win situation
for both sides of the equation. When identifying
restaurants, we look at service, food quality and
visitor demographics,; adds Ronnie.

tmtplaza now houses a wide spectrum of
international cuisines, including Michelin-
recommended Congee King, Shanghaiese restaurant
Xiao Nan Guo, ramen specialist Menya Musashi,
pork cutlet specialist Tonkichi Tonkatsu Seafood,
Outback Steakhouse and Panash Bakery.

The same level of research work goes to identifying
retail brands, looking into their turnover, traffic rate
and clientele. Potential tenants are also encouraged
to go through their database to locate where their
customers reside to assess the potential of a future
outlet. A good example is Muji, which opened their
first outlet in North West New Territories after a
careful analysis of their clientele and found tmtplaza
a viable foothold to cater to the northwest district;
adds Ronnie.

tmtplaza has introduced an anchor tenant for
each floor, each with a different theme. Ladies are
particularly thrilled by the designated ‘shoe zon€’
on the second floor, complementing the anchor
tenant of Uniglo, as well as the dazzling line-up of
international skincare and beauty brands with 27
shops opened, covering some of the most sought-
after brands like Estée Lauder and Shu Uemura.

Sometimes a change of the entire positioning of the
mall is as good as a holiday, this certainly is the case
for China Hong Kong City. The 13-storey office-
cum-retail complex serves tens of thousands of
visitors every day thanks to its excellent accessibility,
including the China Ferry Terminal right on its
doorstep. The first in-town outlet in Hong Kong was
opened in 2010 as part of the rejuvenation exercise.
Today, almost 30 renowned fashion brands have
established their outlet stores here, offering year-

round discounts of up to 70 per cent off. China Hong
Kong City has become a major shopping destination
for both local shoppers and visitors.

Further changes at China Hong Kong City are also
in store. To maximise boutique space, F&B offerings
have been relocated to the podium level. A number
of options such as Pacific Coffee, Allegretto, Kung
Fu Dim Sum and Koon Thai Cuisine and Satay Inn
of The Royal Pacific Hotel & Towers have opened,
offering fine dining amid the enchanting sea vistas.

Bringing art to life

One would expect renovation entails changing
layouts and décor, indeed, the rejuvenation of
tmtplaza and Olympian City goes beyond that.

‘tmtplaza was launched two decades ago, and to cater
to the new demand brought about by the changing
demographic and Chinese visitors, we need to change
the layouts. Part of the car park was converted

and extended to house a cinema, boutiques and
restaurants, transforming the third floor into an
entertainment and leisure hotspot for the growing
number of young families in the area. The new layout
features wider corridors and a streamlined interior,
drawing in natural light. tmtplaza and Olympian City
were among the first to extend ladies” washrooms in
the city; says Ronnie.

With the new positioning, art pieces have been
installed to add vibrancy to the ambience. Shoppers
would note the gigantic dandelions at tmtplaza and
Olympian City, which have been specifically created
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Ol lan City
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Situated in the heart of the ‘West Kowloon Golden Circle, Olympian
City is within easy reach of five MTR stations: Olympic Station,
Mongkok Station, Austin Station, Kowloon Station and West
Kowloon Terminus of the forthcoming Guangzhou-Shenzhen-

Hong Kong Express Rail Link. It is also connected to the
surrounding affluent area by a comprehensive footbridge system.

The 800,000-square-foot regional shopping mall houses more
than 250 shops and 40 restaurants, from international fashion
and accessories to health and beauty, from homeware to fine
wine, there is something for everyone.

Olympian City 1 comprises about 200,000 sq ft of retail space spread
over three floors, with more than 30 outlets including restaurants,
stores and spa parlours. Olympian City 2 has about 600,000

sq ft of space over three floors, with more than 180 boutiques,
speciality lifestyle shops and a bowling alley. A connecting bridge
joins Olympian City 2 and Olympian City 3, which features two
floors with over 70 stores. The footbridge has been aesthetically
enhanced with plants and flowers along its sides and base.

The 80,000-square-foot Open Piazza houses arts exhibitions and
community events through the year, together with the six-screen
cinema, adding vibrancy to the shopping experience for both
local shoppers and tourists.
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A wide spectrum of dining options at Olympian City
LSRR UL s

Elegant Evolution

by Australian artist Belinda Smith. The near-perfect,
spherical shape of the beneficial weed associated with

spring celebrations make an appropriate centrepiece
of the rejuvenated shopping malls.

At tmtplaza, another art highlight is the colourful
Honey Wall created by American artist Silvia
Vendramel, fondly referred to as ‘Smarties.

‘Art has always been an important element in our
rejuvenation effort, and we want to make sure that
the art pieces created add to the friendly, accessible
ambience of the malls; remarks Ronnie.

Art is indeed resonant with the operations of the
malls. Partnering with ‘Sino Art] a dedicated
initiative to promote art and culture to enrich
people’s lives, shopping malls collaborate with

local and overseas artists on special art events and
exhibitions. For instance, acclaimed Spanish artist
Eva Armisén held her solo exhibition ‘Casa Eva -
Eva Armisén Art Exhibition” at tmtplaza to celebrate
Christmas in 2011, at which characters in her
illustrations were brought to life in 3D installations.

In another example, Olympian City collaborated with

Douglas Young, founder of lifestyle store G.O.D.,
to recreate the traditional wet market in the mall
through multi-media installations housed in large
red lampshades, which has won great applause.

‘A shopping mall is where people shop and dine,
entertain and relax, it is pretty much part of our life
and a terrific platform to introduce art to life, we
want to reflect this in our malls, adds Ronnie.

From strength to strength

Rejuvenation projects are not without challenges as
the metamorphosis takes place while shops operate.
To tackle this, prompt and open communication is
critical. “Tenants need to be aware of the key dates
and the works involved. The operations team, from
engineers to cleaners and security guards, need to
be thoroughly briefed to ensure a seamless process;
notes Ronnie.

The rejuvenation does not stop when renovation

is completed; it is an ongoing journey to enhance
customers’ experience with the malls, and Ronni€’s
team is on the lookout for ideas to take that
experience to a new level. Plans are already at hand
for malls in the near future.

‘Time changes and we change with time, this maxim
holds true for a shopping mall. It needs to grow
with the community it serves. Every year we review
the happenings in the precinct, like new properties,
infrastructure and the populace, we take all these on
board and map our way forward to create exciting
experiences, concludes Ronnie.
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‘Casa Eva-Eva Armisén Art Exhibition” at tmtplaza
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‘A shopping mall is where people shop and
dine, entertain and relax, it is pretty much part
of our life and a terrific platform to introduce
art to life, we want to reflect this in our malls’
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A Green Note
2k B i &

In an effort to build a more sustainable community, Sino Group preserves a mature Chinese banyan
tree, T99, widely regarded as a landmark specimen of the Kwun Tong district. The banyan tree was safely
transplanted from its original location, a construction site, to Yuet Wah Street Playground, thanks to the
meticulous planning and hard work of a team of over 100 engineers, landscape architects and arborists.

r.

RS — SO A AR AL (B W TR P IR E T AR S B AR o ARIRTO9 R AN ZE LB
B B s NV MR o 00 ) S A ) DA AR A 1 OO AR A ~ TS5 A A I B 0 > 8 B ot A
TERRAC IR AR ) THURS R 5 ] S B 4 55

City Garden Hotel Wins Gold at the

Sino Group of Hotels

Best of the Best Culinary Awards 2012
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City Garden Hotel's Chinese restaurant,
YUE, renowned for its creative culinary
flair, received the Gold Award in the
Reinvented Classics category at the ‘Best
of the Best Culinary Awards 2012°

The winning creation, steamed egg white
and chicken with shrimp in Hua Diao
Wine, provided a twist on the traditional
dish, combining steamed and fried chicken.
The colourful dish features fried chicken
stuffed with shrimp paste, steamed chicken
stuffed with mushroom and shrimp paste,
and a sauce comprising chicken oil, goji
berry, hua diao wine and egg white.

Creators of the dish, Executive Chef Lai
Ching-Shing and Chef Wu Bing-Lap
found the greatest challenge in balancing
the cooking time and technique to achieve
the right milky texture for the sauce, and
ensuring precision in the cooking time for
the chicken and shrimp paste.

This is the second accolade of YUE at the
Best of the Best Culinary Awards after
winning the Gold with Distinction Award
in the Seafood - Fish, Prawn, Crab category
in 2010 with Seared Garoupa Fillet with
Fish Maw in Truffle Sauce and Layered
Custard Dish. The latest award reaffirms
the restaurant’s gastronomic expertise.
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About the Best of the
Best Culinary Award

Jointly organised by the Hong Kong
Tourism Board and Towngas, supported
by the Chinese Cuisine Training Institute,
the ‘Best of the Best Culinary Awards’
was launched in 2001, showcasing the
talent of Hong Kong chefs. It has since
grown into Hong Kong’s largest culinary
competition, raising the bar for quality
and innovation. The prestigious awards
and competitive spirit ensure that the
winning restaurants and dishes represent
the best cuisine the city has to offer.
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A Restaurant

With A View
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Located at the Upper Lobby of The Royal Pacific Hotel &
Towers, Pierside Bar & Restaurant reopened its door in May
2012. Offering a stunning harbour view, the stylish restaurant
spreads over two floors, with an open kitchen on the upper

level and a bar with an open waterfront area on the lower level
complemented with live music.

Executive Chef Kenneth Yuen has crafted a menu that focuses
on market-fresh seafood with an elegant and inspired take, while
using as little seasoning as possible to accentuate the original and
natural flavours of the fresh catch.

There are also vegetarian options and other dishes catering to
those who prefer meat. Signature dishes include Wild mushroom
cappuccino, Serrano-wrapped jumbo scallops with pear confit
and Alaskan turbot steak on celeriac puree and Lobster foam.

The Bar’s alfresco area opens up to the scenic Harbour and
serves a selection of tasty finger food, classic and contemporary
cocktails and a good variety of quality wine and beer.

Pierside Bar & Restaurant has launched an initiative to support
local artists with a whimsical showcase of art pieces, using high-
quality products from global paper supplier Antalis. Exhibition
theme changes quarterly.

Upper Lobby

The Royal Pacific Hotel & Towers
SRR 5 il UK o
+852 2738 2398

www.royalpacific.com.hk

P ler Side Bar & Restaurant
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Chef’s Recommendations

JET R4 77

Seafood Bouillabaisse

K5 TE

Serrano-wrapped Scallops with Pear Confit
Serrano X 75 T HHF T

Duck Leg Confit

Wi ESL

Wild Mushroom Cappuccino
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Singapore Business

Marine
Dream
 ZAL 2

The Fullerton Bay Hotel Singapore unveiled three new Floating
Event Pods at a launch party on 23 October 2012, attended by
some 100 corporate and trade partners and members of the
media. Fashioned in the inimitable style of The Fullerton Bay
Hotel, the floating pods are reminiscent of trading boats docked
in a modern day setting complete with an adjoining balcony
and a rooftop with splendid views of Marina Bay.

To celebrate the first custom-built floating event space in
Marina Bay, the party was aptly nautically themed. In addition
to marine-clad guests, the ocean-inspired menu included
‘Mermaid Shells’ (baked scallops with garlic butter and
mushrooms), A Sea of Treasures’ (seafood salad in a large glass
jar), ‘Message in a Bottle’ (bottles filled with scallop tartar or
cured salmon) and freshly shucked oysters displayed on an
iceberg carving.
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The Fullerton
Heritage Conferred
Hoften Award

H BRI Hoffen K28

The Fullerton Heritage received the inaugural Hoffen Award at
the SMEI Asia Awards.

Meaning ‘hope’ in German, the special category was awarded to
The Fullerton Heritage in recognition of the ‘visionary effort to
transform and rejuvenate Singapore’s historical waterfront district
into a vibrant space for people and businesses to thrive again

More than 1,100 distinguished guests attended the gala
ceremony, including the Guest of Honour Deputy Speaker

of Parliament and Member of Parliament for Marine Parade,
Singapore, the Hon. Seah Kian Peng, dignitaries from Cambodia
and Vietnam and senior executives from key media such as
Channel NewsAsia, The Business Times and MillionaireAsia.
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Art in the City

— A Singapore Journey
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As part of its Art in the City series, A Singapore Journey,
an art exhibition that records Derek Corke’s memories

of Singapore’s evolution over the last 30 years, has been
staged. These constitute the memories of his first visit to
Singapore in 1982, when the frantic activity of Boat Quay
took his breath away, his trips to The General Post Office
(now The Fullerton Hotel Singapore) to post letters and
parcels home and his boat trips from Clifford Pier to

St. John Island for a day out.

Born in London, Corke was trained initially in fine art
and architectural drawing at the Christopher Wren School
and then studied at the Kingston School of Art on a
scholarship. Corke’s work has been exhibited in Asia and
Europe, including the Royal Academy of Art Summer
Exhibition in London. His unique style and technique
have evolved over 30 years and his watercolours is highly
sought after. Working from direct observation, he applies
colours with an assured hand, catching quality of light and
intricacy of architectural detail, creating an acute sense of
time and place capturing the essence of the subject.

Ten per cent of the proceeds from the sales of artwork would
be pledged to the Singapore General Hospital's (SGH) Needy
Patients Fund. This exhibition was held in the East Garden
Foyer from 28 September to 15 November 2012.

Art in the City
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Sino Group has moved forward with its strategic plans in key Chinese ci
developments in Zhangzhou and Xiamen epitomise the Group’s commitment
premium products and services in China.
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China Business

Discerning Lifestyle in Zhangzhou

Located in the core commercial district of Teng Fei Lu, Zhangzhou,
Dynasty Park enjoys excellent accessibility with various modes of
transport and within easy reach of major shopping malls, supermarkets,
hotels, hospital and schools.

The entire development comprises approximately 4.5 million sq ft of
residential and commercial areas as well as a premier clubhouse and a
kindergarten, phase one of Dynasty Park provides low- and high-rise
residences ranging from approximately 657 to 2,712 sq ft.

The exquisite clubhouse is equipped with a wide range of facilities
including an outdoor landscaped swimming pool, a gymnasium, a multi-
function ballroom and a kids’ room; the landscaped garden serves as an
ideal venue for weddings and celebrations. With its exquisite design and
facilities, Dynasty Park is set to become Zhangzhou’s new landmark.

Gem of Xiamen

Another highlight of the Groupss residential portfolio in China is Central

Park - a high-end residence conveniently situated at Xiamen's prime location
where three major roads of the city intersect. Neighbouring three shopping
districts and the lush greenery of Lianhua Park, the project offers 450 elegantly
appointed residential units ranging from approximately 550 to 1,980 sq ft.
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298 Teng Fei Lu, Zhangzhou, Fujian Province
602 units over six towers in Phase 1

approx. 657 ~ 2,712 sq ft
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Central Park fZ#1 - oo f@Es

The junction of Jia He Lu and Han Qing Lu, Xiamen, Fujian Province
450 units

approx. 470, 000 sq ft of residential area

approx. 51, 000 sq ft of commercial space
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Launched in November 2008 in collaboration with Hong Chi
Association, Mission Green Top is an exemplifying case of
the Group’s ongoing green efforts. Through the programme,
members of Hong Chi Association cultivate organic plants
and vegetables under the tutelage of instructors on the
1,000-square-foot rooftop garden at Skyline Tower, a Grade A
commercial building in the heart of Kowloon Bay. Produce

is harvested and sold to tenants of the building. Tenants are
also encouraged to share experience with members of Hong
Chi Association, in addition to having the opportunity to buy
fresh, seasonal, organic food to support the good cause.

Mission Green Top helps to raise awareness of green
environment and organic planting, in addition to bringing
tenants and the underprivileged community together. Further
programmes are being planned to invite education tours by
local schools and to promote employment opportunities for
members of Hong Chi Association.

- w i
B - -
i
h
2 A

VN o

Mr Daryl Ng, Executive Director of Sino Group, says, ‘We
recognise the importance of sustainable development, which
is an integral part of our operations. Apart from applying
green architectural design and property management, Sino is
dedicated to promoting green education. Mission Green Top
creates a green oasis in the city’s bustling commercial precinct,
and has better prepared members of Hong Chi Association for
prospective employment opportunities. Above all, it arouses
green awareness among our tenants.

Following the success of the pilot project at Skyline Tower, Sino
Group is looking at extending Mission Green Top to
other properties.
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Hang Seng Corporate
Sustainability Index
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Sino Land Company Limited (HKSE: 083) has been selected as a
constituent member of the Hang Seng Corporate Sustainability
Index (‘HSCST) for its continuous efforts in promoting
sustainability and high standards of performance in environmental,
social and corporate governance aspects. The inclusion took effect
on 10 September 2012.

Launched in 2010, the HSCSI is Asia’s leading benchmark for
sustainability investments and the first index to focus exclusively
on the environmental, social and governance (ESG) performance
aspects. It comprises 30 listed companies from Hong Kong and
China with outstanding corporate sustainability performance
assessed by an independent consultant with stringent criteria.

In addition to the HSCSI, Sino Land is also a constituent
member of the Hang Seng Corporate Sustainability Benchmark
Index and the Hang Seng (Mainland and Hong Kong)
Corporate Sustainability Index.
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Dedicated fo promoting local art and culture and enriching the

Sino Group has taken another step on the sustainability daily lives of Hong Kong people, Sino Group inifiated "Sino Art”in 2006.
journey with the publication of the second annual

R e . R The programme organises art exhibitions and activities at various
Sustainability Report, highlighting the Group’s sustainability ' ' o . . .
initiatives and performance. Building on the three key Sino Group properties. By providing local and infernational artists and
pillars of Sino Green, Sino Care and Sino Art, the report arts groups more opportunities o showcase their visual, community
revieypithe socialand envitopmentg pgriognn-y and performing arts talents, 'Sino Art’ aims to add vigour to a more
including property development and management, and
demonstrates the Group’s dedication to shaping a greener creative and culturally vibrant Hong Kong. Sino Group received the
future with the stakeholders. ‘Award for Arts Sponsorship’ for the years of 2007 and 2008, and the
1 A A B FT S GBI o 44 S — 304 i T 5 4 Award for Arts Promotion” of 2008 from the Hong Kong Arts
JEH o AR M TE TR AR R O T A B B AR o [ AR Development Council.

@l MEfAL ] B [ERMEE ] — B R M A & R

SR > B RS DR A W T B A R LR Ry T N \ e e \ . -
ggmz% s T TEL [ (% B 2 T ;@,ﬁ%%@*g%@ EFEEMN2006F RN [EMEf] - EEEBS A BMER KFE
FEOA I8 TAE AR CLIRARE - MERARERBMBEED LEMBALETE - RERE TMEFR

NHEER WA RERER R PEIA A S BIRNEM K —
BERREmRMEERRZRNFE S RRBEEE 2 IR B EMbFIE
REBEM A RBMARKIREM T EN A E - ENERERETEE MR
BRRE [2007FBRMBHRE] 2 [EMiEEEE] & [2008F B &M%
REE| 2 [BMER)ER | HE [RMHEREE] -

www.sino.com/sustainability

Qo
is
H

www.sinoart.com
Ei www.facebook.com/artinhk




LIFESCAPE

Care for the Community
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As a committed corporate citizen, Sino Group encourages

staff to serve the community and care for the needy. To
promote the importance of a healthy lifestyle among staft, the
Group supports staff participation in a range of sports-related
fundraising activities. The Group continues to support ‘Charity
Walk & Run for Volunteering’ by Agency for Volunteer Service,
‘Hong Chi Climbathon’ by Hong Chi Association and ‘New
Territories Walk 2012” by the Community Chest. Sino Caring
Friends continue to serve the needy at festivals.

‘Sino Group has been actively promoting employee
volunteering. A close partner of the Agency for
Volunteer Service (AVS), Sino Group renders support
to foster the volunteering culture, and let “I Live, I
Volunteer” be our lifestyle.
Mr J P Lee, Chairman
Agency for Volunteer Service
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Charity Walk & Run for Volunteering
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Sino Summer Mentorship Programme

This summer, Sino Group organised ‘Sino Summer Mentorship
Programme’ in collaboration with the Tung Wah Group of
Hospitals Jockey Club Tai Kok Tsui Integrated Services Centre
and the Hong Kong Family Welfare Society Women and Family
Enhancement Centre. Over 60 children from underprivileged
families in Tai Kok Tsui & Shau Kei Wan and Sino Caring
Friends, as mentors, participated in the five-week programme
encompassinging a series of green activities. Through
workshops and outdoor activities, the mentees learnt to develop
a positive attitude, overcome adversity and foster team spirit.

Festive Home Visits

The Group encourages staff to share festive joy with the needy.
More than 130 Sino Caring Friends reached out to Shum Shui
Po, Tai Kok Tsui, Tsuen Wan and Wong Tai Sin to visit the
underprivileged families and children before the Mid-Autumn
Festival. Sino Caring Friends will continue to serve the needy
before the Winter Solstice.
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Outstanding Architectural Design at
the Best Developer Awards 2012
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Three Sino Group projects have been recognised

at the Best Developer Awards 2012 organised by
Capital Magazine. One Mayfair, Providence Peak and
The Coronation won the categories ‘Low Density
Urban Luxury Residence, ‘Waterfront Development’
and ‘Finest Architectural Design’ respectively.

‘We are honoured by the recognition bestowed upon
us, remarks Victor Tin, Associate Director for Sales
and Marketing, ‘One Mayfair, Providence Peak and
The Coronation exhibit different architectural styles
yet they all add vibrancy to the neighbourhood as
we strive to build a better community’

Located in the prestigious neighbourhood of
Kowloon Tong, One Mayfair offers 120 finely
crafted residences complemented by an exquisite
clubhouse. Occupying a waterfront location

amid the picturesque Tolo Harbour, Providence
Peak is the latest masterpiece of world-renowned
architect Foster + Partners. The silver white
facade complements the surrounding scenery and
represents the paragon of waterfront living. The
Coronation is situated in the heart of the West
Kowloon Golden Circle, featuring a unique blend of
classic and contemporary architectural design.

Victor Tin, Associate Director, Sales Department of Sino Land Company
Limited (left) received ‘Low Density Urban Luxury Residence Award’ for
One Mayfair.
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Corporate Updates

The Fullerton Bay Hotel Wins
Business Traveller Award 2012
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The Fullerton Bay Hotel Singapore received

the Best New Business Hotel Worldwide Award

at the prestigious Business Traveller Awards

2012 in recognition of its stylish design, attentive
services, spectacular views, and unique waterfront
dining experience.

The awards were announced on 1 September

2012 in London, and presented by newsreader,
presenter and journalist Sir Trevor McDonald.
Sponsored by Panasonic and First Great Western,
the Business Traveller Awards are voted by readers
of the magazine, with the results authenticated by

an independent auditing company, and are widely
recognised as the market’s benchmark for excellence.
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Sir Trevor McDonald presented the Business Traveller Awards
Trevor McDonald B -4 #Business Traveller Awards



34 LIFESCAPE Financial Updates

Trusted Brand
Solid Foundations

505 - Bl

Sino Land Company Limited attained favourable results
for the year ended 30 June 2012, mainly attributed to
property sales and growth in rental income. Net profit was
HK$5,311 million, an increase of 21% from last year. Gross
attributable rental revenue from investment properties saw
a solid growth of 11.1% to HK$2,936 million.

Supported by investment growth, infrastructure
development, rising domestic consumption and sound
monetary conditions, China’s economy is expected

to grow at a steady pace. With stable employment,
subdued inflation and continued growth in the retail
sector and increased visitor arrivals, Hong Kong’s
economy remains resilient.

The government has indicated that more land will be

made available for private housing development. The
Group is well positioned to acquire land with promising
development potential on the back of its cash resources and
healthy financial position, with a gearing ratio of 4.4%. The
Group will maintain a focused and selective approach in
replenishing its land bank.

For the year ended 30 June:

A new pipeline of residential projects and a balanced mix
of rental portfolio investment properties are expected to
support future earnings of the Group.

5 VB 24 IR TR ZE 2012476 H 30 B 1E 2 W BUAR i 25465
RERAF > B EHE R SRA BT E -
BEALFIEESS. 1 VR IG » BAAE LTF21% - SRR EY ¥
JEEAG A FH S Ui 453220, 36 M8 U > AR R 11.1% -

TERCEH R - SRR - AiE & LI AR B OR S
ARSI - BEHP BRI IR IR - AB
UGB IRAE AR - i B2 E S E R iR & Fr A BT
A UEAR G RAE R BB ) -

BUG R A E 2t RER A E TR R > £
BORUURRME > Bl B - BERAM H:}U%étz}%ﬁﬁﬂ
B BB R R i o SRR BRI A T

i 7E - il A o

R 4 0 22 B4 PR VA AL A B R 2
S A T A AN R -

2012 2011 Change

& 60300 ML BB EF D (HK$ million® B #EIED  (HKS$ millionE B E#EIED  B#E)
é;l;%’ef 8,396 5,944 A 41%
géfégfﬁﬂ%ijng net profit 5,311 4,401 A21%
{%%Jproﬁt 9,911 10,544 v 6%
%Ei%ﬁlﬁ'{magiﬂggss rental revenue 2,936 2,642 A11%
Interim dividend per share HK$10 cents HK$9.09 cents* A 10%
8 A R A R

ggéglﬁggﬁggﬁ per share HK$36 cents HK$31.82 cents* A 13%
é\’éarlm fgiﬁﬁ;%nd per share HK$46 cents HK$40.91 cents* A 12%

* after adjusting for the one for ten bonus issue in 2011
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The offer is applicable to selected Sino carparks including Olympian City 1, 2 and 3, China Hong Kong City (basement), Empire Centre, Island Resort, Sino Plaza, The Centrium, 148 Electric Road, Skyline Tower (except

loading area), Exchange Tower (except loading area), Kwun Tong Plaza, Kwun Tong Harbour Plaza, Maritime Bay, Avon Park, Regentville, Grand Regentville, Springdale Villas, Shatin Galleria, Hong Kong Gold Coast

Phase 1, 2 and Shopping Mall, Miami Beach Towers, Oceania Heights, tmtplaza Phase 1 and 3, Golden Plaza, Ping Wui Centre and Waterside Plaza. Terms and conditions apply. Please visit the Sino Club website for details.

T:2132 8528 | www.sino-club.com ZiF 4% LOVE THE GOOD LIFE!
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Sino Group

11/E-12/F Tsim Sha Tsui Centre, Salisbury Road, Tsim Sha Tsui, Kowloon, Hong Kong.

B JURERL L A R VP At 11 521 24
+852 2721 8388
WWW.sino.com



